1. ¥9R, Afed 3R f&gid (Communication, Model And Theories)

1. YR U Ut ufshar @ forad wdient sl ©Tet, TAT 3T AT STTdT @ dTfeh a1 YoRes o Afkrss | ffgd o1ef ot emaay
aftrss § guer 3R q=: fftfa o g | freetwor |
(Communication is a process involving the sorting, selecting and sending of symbols in such a way

as to help the listener perceive and recreate in his own mind the meaning contained in the mind of
the communicator. Analyse.)

. ' 3R Stk T I T ¢ - 39 fagia o S % gferehet Ated & S H S |
('"Knowledge creates more knowledge' - examine this thesis in the context of the helical model of
Dance.)

3. S YOR Tk uisha ¢ orad seaamy, faera sftat ok fafda sfeanfar 3o gt € | 39 wa W ara=t ufafswan €
(Mass Communication is a ritual of churning out piped dreams, distorted images and hybrid
stereotypes. Detail your response to the statement.)

2. foera 9= (Dev communication)

4. feremma ifer 3R foremmar frgia & ofeR W &Y |
(Differentiate development policy from development theory.)
5. 'uehi i IU-GLHiA’ T B2
(What is 'Sub-Culture of peasantry'?)
. ORIl HfemT (SiftHe Rreew) i Ve Siet st ugar 1 |

(Trace the historical roots of dominant paradigm.)

3. SHEER 3gEY (Mass Media Research)

7. Sifea-forgara Hifear srqay™ o forg suger fafm anmit fereeror efdenon ==t & |

(Discuss various content analysis approaches suitable for audio-visual media research.)

8. uTe fergereror (2eRegarer TAITATAH) oIl 2 §8 SIUHT doheiieh oh W & H < HHW SR ot =reff 3 |

(What is textual analysis? Discuss at least two major applications of this research technique.)

. Torgl T % eTeRR (Huet wresT) T fraRor hd fohar Sirar g2 fereror 2

(Describe how a sample size is determined.)

4. IR 3R FHER 9 (Journalism, Newspaper)

10. 3 FHIER O St IR o' (SFSUR) H S&e T €, 376 T AT IS o Fab ¢ | femoft ¥ |
(The newspapers which turned into viewspapers have now become a commercial product. Comment.)

11. '"TFhR TSI B €, SFTT AIgl ST’ — 9% YR Fhelad 319 ST 81 TS ¢ Fifch TAehTRdT Ueh STcdfeeh ATadTIeh
STRTE 1 1S ¢ | 9 W fewof &Y |
(The old adage of "Journalists are born, and not made" has lost its relevance in the context of
journalism becoming a very professional discipline. Comment.)




. WA # 371fefeh ToehTRar Teh o TREd= et 37X 3TUER 8, Fifeh 291 Afeh rofeaae i /e GETe forehr o |1
Thichd BT 78T ¢ | g TR hl 1S Ugall o TehTeT § T e ohl STTelra-TcToh foreetsor o |
(Economic journalism in India has poised for a big leap with the country integrating with the
global economy and human resource development. Critically analyse the statement in the light of
new initiatives of the union government.)

. Treaeran (atisafaefad)) 'sTEedet TSehTiar 1 Teh SUHIUT ¢ 3T 3TTST SHeh! STg aehield (TSalehd!) TR aqrd
(eI & @ € | WRe T sl &1 § T §U S U T ST fEreasor &Y |
(Objectivity is a tool of bystander journalism, and today it is being replaced by advocacy and
partisanship. Critically analyse the statement keeping in view the Indian context.)

. TR 6 Hifean § Swtee THTER Hedl (Ssiss =9t ae) % oeT = $Heh! Wehid oTR Afcsrar st weferd foman @ 1 ==t
Eadl
(The invasion of tabloid news values into mainstream media has affected its character and ethos.
Discuss.)

15. iRt @l fmfor (arféfemed sde fruem) s @R

(What is participatory content creation?)

5. U9 Usifeat, 9iffd, 99 (Press Agencies, Committee, Association)

16. 7T SIARAFT G 3K FuR et (NIICO) &t 7 3 Toh STeae 91 o &t 7, ford 7 e, srammang ik
e, 37 U ¢ | BIferaT SSTeeult & | 37 o =l Tt sgag |

(The clamour for a new international information and communication order has resulted in a disorder
with new distortions, inequities and issues - justify your opinion with recent examples.)

17. T R ht =Re] THTER TSt Sfyeh FrER Sife 9 warferd gt €2 =i & |

(Are domestic news agencies in India affected by global news agencies?)

18. af¥er AR qE} & 37 & forg siararga amanT (International Commission) @ e+ &t Ufceiies I8 =
X | SH TN 1 FHH W FHH Ui T FAORTRET 1 STTereTeTes forgetsor & |

(Provide a historical context to the constitution of the International Commission for the study of

global communication issues. Critically analyse at least five major recommendations of this
commission.)

6. feaifé 3k ¥ureH (Reporting and Editing)

19. faf¥ TR &l groW Siet (T8 THERISTT) ol THeI |
(Explain the different types of house journals.)

20. forelt Tt TmTER afrent % fore sarg fammam uf (e geafdsie #id) qar s Y ufshar w ==t w | R @
BEEN
(Discuss how do you produce a product advertisement copy for a national news magazine.
Explain.)

7. U9 i@ (Press History - Press Commission, PCI, Print, Radio, TV)

21. R ® Yok W1 ST 1S e o forg v sk & ey 3R 3119k §RT U¥e Ry g ¥ vt (Terms of
Reference) &l &F & |

(Suggest focus areas for a media commission to be set up in India and the possible terms of reference
of your preference.)




22. '{ 3R 2freh [ I Al ¢ - 29 fUgid ol S o gferehet Afeer o Y § STk |
("Knowledge creates more knowledge' - examine this thesis in the context of the helical model of
Dance.)

8. Hifear = (Media Law-23)
23. T 9IRA B U Y Tear qut €9 9 et (3rsEege) /7 31 fereR v o |

(Is freedom of the press absolute in India? Offer your views.)

24. vrnfieht @@ (Technological Convergence) 3R g1 & a1ferer (Right to Information) st siget #iv 3
Fe o H W Hifea & forg wehiera wgha Aifcr ot strererehar st treher & |
(Assess the need for an integrated national policy for Indian media in the light of technological
convergence and the mounting pressure for right to information.)

. Tt o= G@hia (Mediated Mass Culture) = Hifean swftfat 3 wra= = wifaes fSraefat, gar geeor o)
FHTT AT T o €, FOrad aeh-iichl gfaremy 3caa f W&l € | SUeRT SaTexvil o 9TY 39 T W I=i i |
(Mediated mass culture has brought new ethical responsibilities, power equations and legal
compulsions with technology-induced dilemmas confounding the media personnel. Discuss the
statement with suitable examples.)

26. fafeet arerf (Civil Libel ) 31R 3maiferes arer= (Criminal Libel ) # 3iar @y & |
(Differentiate between Civil libel and Criminal libel.)

9. fther fer™ (Film History-17)

10. Hifeam 3a@te (Media Production-11)

27. 'Hifsare’ (Mediart) St ST@€ROT T I Y |

(Describe the concept of mediart.)

28. At wifed (Camera Shots) 3R w1 gaied (Camera Movements) ® 3iaR W8 &, Iuger == |fed |
(Differentiate between camera shots and camera movements with illustrations.)

29. T #Hifear (Visual Media) ® IUaRT forg ST aTet Gfid <At fordioamati st S wwd & |

(Outline the characteristics of music used in visual media.)

30. chfers % de § ure-tigae H uger fefSea drenfiferal o == & |

(Discuss the digital technologies used in post-production with reference to television.)

31. cfifersT v, fife 3fik Yea oee o1 forear @, fSreH e1oeht T3 sameeor (Visual Grammar) i il @ 1 S8 Wy ol |
(Writing for television is an extension of print and radio writing combined, in addition to its own
visual grammar. Elaborate.)

32. AT THER @ae 3R gured | 79 e (Visual Logic) &1 8?
(What is visual logic in television news writing and editing?)

33. FATIR T3 ehl it Siefl TR SeAtforsT=T ohl ol UTe 9T g7

(What is the impact of television on the writing style of newspapers?)

34. fefSrea wrse fafea (Digital Sound Mixing) ht AfshaT ht TURET TId X |

(Outline the process of digital sound mixing.)




11. 90T 99 (Printing Press)
35. @hiA fiifeT (Screen Printing) 3 @i st §=i ST |

(Enumerate the advantages of screen printing.)

36. g1 (Printing) # efeex = (Doctor’s Blade) & s o1 &2
(What are the functions of doctor's blade in printing?)

12. SFYUeh 3R ¥ie (Public Relations, Organization-17)

37. SUh, foqTae 3R gae fastie o1 forea Teh Uehel U9 3 &9 H 374 arel o # S1f+ed €9 F I | afe Ve e g,
A IRA § STHUER W 39k UTa] o1 fereeisor o1 |

(Merger of public relations, advertising and event management into a single profession will be the

eventuality in the next few years. If so, analyse its effects on the mass media in India.)

13. farqiTa= (Advertising)

38. ot oft 3 wive fga o efifarsm aif¥ram (Television Campaign) it sits disierf= (Brand Positioning) 3R
IR et wdiferee (Unique Selling Proposition) & @@ # fagmas it (Advertising Strategy) W =i & |
(Discuss the advertising strategy in terms of brand-positioning and unique selling proposition of
television campaign of any two soft drinks.)

39. ek @ fasmae (Public Service Advertising) @t fereieareti i agem &1 |

(Identify the characteristics of public service advertising.)

40. foreT9= 299 dR &= § Atk (Morphing) 3 @ R €2

(What are the advantages of morphing in preparing visuals for advertising?)

41. ek et fagmae (Public Service Advertising) 3R @mafSes faqur (Social Marketing) @ s Gareit ot 31Teher
Cadl
(Assess the linkage between public service advertising and social marketing.)
New Media & Folk Media
13. New Media 3R «rer #fifean
New Media, Folk Media

14. R & URufies HifEan & g 3R Joram ol 3SR Y |
Highlight the advantages and disadvantages of traditional media in India.

15. weatera a&@nfd (Mediated Culture) 3t STEERUN ht SR & |
Explain the concept of mediated culture.

16. S ¥ HRb YR % TRUN ATz} Bl R (rigid) T &2

What factors make traditional media of communication rigid?

Media and Society
46. 93T ASIGH W 300 UR] ol Toh AT B HIeR ford |

Write a 300-word human interest feature on bonded labour.




47. 213 v ® g=n @t (Information Society) @1 35 ga, fR +ft ‘RefSrea fearse’ Hivg € | wRets wiga & g
TaTST 3R fefSrea fearse &t 5 sraamonei it St |
The 21st century witnessed the emergence of an Information Society, yet there exists a 'digital
divide'. Examine these concepts of Information Society and Digital Divide in the Indian context.

. ‘af%es werer (Global Culture) it & afieor o1 afkomd § | SUeRT ST8X0T o |1 <= o |

'Global culture is the product of globalisation of Television'. Discuss with suitable examples.

. Hifean getent Y wepfer 3R SaT Y ST Y |

Examine the nature and composition of media audience.

. tifean wsrar (Media Effects) sreaast &Y @amai &l ugam & |

Identify the limitations of media effects studies.

. ITETtyeh ERoT (Community Broadcasting) =i 2
What is community broadcasting?

. Mifgar gt (Media Content) & fHeiRes o 9 & ar=l ahT 31TehelT X |

Assess children as determinants of media contents.

. TR S AreRdifres 3R frprasiier 3 & SHEER aread 3R arfores R weR defed § - Wy |
In a democratic and developing country like ours, mass media and social concerns are inter-related
- elucidate.

54. frsfieRtor, SfieRor 3Tk qeheiter 3 Wifear 6t AraTfereRt 3 uf fRiar i Fae gadt Fergufa & aga fan g, Red s h
gt freiat, fore w9 el gftar & 30 &, eftor 8t W € | A |
Corporatisation, globalisation and technology have converted media concern for human rights into
a superficial sympathy, degenerating their societal obligations, especially in third-world countries.
Elaborate.

. WRA ® SHY=R Areasl @ et difgar (Class Media) shgt ST @ | &1 319 §gHe &P saRed o |
Mass media in India have been dubbed as 'class' media. Do you agree? Explain.

. 7 e R S 39 H Ureior YER % forg aneet Aremw ¢ fewoft e |

Is radio an ideal medium for rural communication in a country like India? Comment.

. R H URufier HifEan & wae 3R JohaT ol 3SR Y |
Highlight the advantages and disadvantages of traditional media in India.

. fafere diarset g (Civil Society Groups) 3R TR-eprt @ (NGOs) wrifSes uitad= & forg Hifean & suamr
Y TR TR ¢ | SR AT 0¥ 39 fame & 0 | FH uid HRoT gEieg w |
Civil Society Groups and NGOs are advocating the use of media for social change. List at least five
reasons for their faith in mass media.

Media Effect

59. veg wira (Demonstration Effects) &Y STa&IROM st TWRET dIR & |
Outline the concept of Demonstration Effects.

60. Tfear earer & mrfers-gureent (Owner-Editors) 3 sied U9ma 3 Ra # fiie fifean & wepfar 3R tiwrse i 19k
T { wATfr fora § | R ST Wend €2
The rise of owner-editors and their precedence in media operations have seriously affected the
character and profile of print media in India. Do you agree?

61. Teh SN &5 § Freiiens e afkastn 1 qeaie s & oy uen vy festes dar ¥ |

Prepare a research design to evaluate a community radio project in a tribal area.




